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Your Dollars at Work for Change
We engage the companies held in our  
portfolio by writing letters, filing shareholder 
resolutions, and meeting directly with 
corporate management to discuss issues of 
concern. We also speak out on public policy 
issues where we believe we can bring a 
unique perspective as a socially responsible 
investment firm.

New and Continuing Dialogues
We were pleased to have the opportunity 
to meet with the CEO of Apache to discuss 
the company’s response to climate change. 
We also met with American International 
Group and BP* to discuss climate change.  

In addition to the companies discussed in 
this report, we also continued discussions 
with the following companies: Starbucks 
(genetically modified organisms and Fair 
Trade coffee), Wendy’s (sustainability 
reporting), Intel (general corporate social 
responsibility), Coca-Cola (water and 
human rights issues), JPMorgan Chase 
(environmental policies), Apple, Disney, 
McDonald’s, and Nordstrom  (global labor 
standards), and a group of companies in 
the electronics sector that have developed 
an industrywide code of conduct for their 
supply chains, including Hewlett-Packard 
and Dell. We also initiated dialogue with 
Johnson Controls about its lead sourcing 
practices. 

Gap Inc. issued its second social responsibility 
report in July, with guidance from Domini 
and other members of the Public Reporting 
Working Group.

* We do not hold BP, IKEA, or Wal-Mart (dropped 
in 2001) in any of our portfolios as of 09/30/05.

Thinking Outside the Box: As a shopper, you might welcome the arrival of a “big-box” 
retailer in your neighborhood, for its convenience and low prices. But as a citizen, you 

might be concerned about the impact on local businesses, traffic patterns, and the environ-
ment. In recent years, a wide range of issues have caused communities across the U.S. and 
Mexico to clash with major retailers over the sites selected for their “mega stores.” 

In 2001, residents of New Rochelle, New York, defeated plans by the city to condemn a  
small suburban neighborhood to make way for an IKEA* store. In 2002, community groups 
in Cuernavaca, Mexico, protested Costco’s plans to build a warehouse on the site of an  
artistically important hotel.1 In 2004, protests erupted when the remains of 44 indigenous 
people were unearthed during the construction of a Wal-Mart* store in Hawaii.

In July, Christian Brothers Investment Services and Domini released Out of  the Box:  
Guidelines for Retail Store Siting, a 38-page report that includes a set of nine guidelines for  
big-box retailers to use in making decisions about store site locations, land procurement,  
and leasing. An additional 16 institutional investors and mutual fund families representing 
$32 billion in assets under management supported the guidelines.

The guidelines urge major retailers to embrace a commitment to the following:

• Environmental stewardship
• Public disclosure of siting policies
• Advance consultation with affected communities
• Ethical relations with governments
• Protection of cultural and natural heritage, and biodiversity
• Adherence to “smart growth” practices

We hope that these guidelines will be a useful tool for both companies and investors  
seeking to address these complex issues responsibly. The report is available for download  
in the Shareholder Advocacy section at www.domini.com. 

Diversity: Following a five-year campaign, Emerson Electric agreed to amend its company-
wide nondiscrimination policy to prohibit discrimination on the basis of sexual orientation. In 
response, we withdrew our shareholder resolution.

Freedom of Expression and the Internet: Domini and Boston Common Asset Management 
filed a resolution asking Cisco for a human rights policy addressing the sale of equipment 
that would enable governments to monitor Internet use and stifle free expression. A 
 dialogue is underway with the company. 

Product Safety: In addition to our resolution at Cisco, we also filed a new shareholder  
resolution with Becton Dickinson to address its use of brominated flame retardants.  
According to the U.S. Environmental Protection Agency, these chemicals have been found  
in fish, mammals (including humans), and air throughout the Northern Hemisphere. The 
most common of the brominated flame retardants is known to disrupt the endocrine  
system of rats and mice.

1Domini filed resolutions on this issue with Costco in 2003 and 2004. 

We often collaborate with others on advocacy campaigns. The following institutions are leading the initiatives 
noted above: Apache (Boston Common Asset Management); Coca-Cola and JPMorgan Chase (Christian  
Brothers Investment Services).



2004 Highlights

annual advocacy statistics

Action 2003 2004

Resolution Filings 26 20

Additional Companies 35 55

TOTAL* 61 75

% of Domini Social 
Index Portfolio**

36% 43%

 
*   Includes filing of a shareholder resolution, 

correspondence with the company, or at  
least one teleconference or meeting with  
company officials. Proxy voting and related  
correspondence is not included. 

** Based on market capitalization of companies 
in the portfolio as of December 31, 2004.  
Does not include companies removed from  
the Portfolio during the period. 

As a shareholder in the Domini Funds, you make a difference in the world. Listed below  
are highlights of how you made a difference in 2004. To read our quarterly Social Impact  

Updates and find out more about the shareholder advocacy efforts we conduct on your 
behalf, visit the Shareholder Advocacy section of our website, www.domini.com, and select 
“Current Work.”

Corporate Engagement

Global Labor Standards: In May 2004, Gap Inc. released its first Social Responsibility Report,  
after two years of dialogue between the company and a coalition of socially responsible investors  
including Domini Social Investments. This report, which focuses largely on labor standards in  
the factories that make Gap products, set new standards of transparency for the apparel industry. 
Even Gap’s critics praised the company for its frank discussion of factory working conditions.  
The company plans to update the report annually in the future. 

Global Poverty and Trade: From 1974 through 2004, developing countries benefited from quotas 
on exports to developed countries under an international treaty called the Multifiber Arrangement 
(MFA). The expiration of the treaty could create a significant humanitarian crisis. We wrote to 20 
companies in our portfolio, asking how they plan to respond to the new quota-free environment,  
and urging them to consider the impact of their decisions on local economies.

Diversity: Masco, OGE Energy, and NiSource agreed to amend their corporate policies to prohibit 
discrimination based on sexual orientation. 

Corporate Political Contributions: Time Warner and Tribune agreed to disclose information on 
their websites regarding their political contributions. Time Warner’s website also includes its  
positions on public policy issues.

Fair Trade Coffee: Procter & Gamble began to sell Fair Trade Certified® coffee in supermarkets 
across the United States. P&G began selling Fair Trade Certified coffee online in 2003, after an  
intensive dialogue co-led by Domini.

Public Policy

Proxy Voting Transparency: In 2004, every U.S. mutual fund was required to reveal its complete 
proxy voting record for the previous year, under a rule that Domini petitioned for.

Human Rights:  Domini signed a Supreme Court brief in support of the Alien Tort Claims Act,  
an important tool for holding human rights violators accountable (the brief was filed by the  
International Labor Rights Fund).

About Domini Social Investments

We manage $1.79 billion in assets for individual and institutional mutual fund investors who wish to 
create positive change in society by integrating social and environmental criteria into their investment 
decisions. The Domini Social Equity Fund (NASDQ: DSEFX) is the first and largest index fund managed 
according to social and environmental standards. Visit www.domini.com or call 1-800-762-6814 to 
find out more.

The Domini Social Equity Fund is subject to market risks and is not insured. You may lose money. 
This information is provided for educational purposes only, and should not be considered investment 
advice with respect to any of the holdings listed. The Fund’s portfolio is subject to change. 

You should consider the Domini Funds’ investment objectives, risks, charges, and expenses carefully 
before investing. Obtain a copy of the Funds’ current prospectus for complete information on these 
and other topics, by calling 1-800-762-6814 or online at www.domini.com. Please read it carefully before 
investing or sending money. DSIL Investment Services LLC, Distributor (DSILD). 11/05

Domini Social Investments, P.O. Box 9785, Providence, RI 02940  1-800-762-6814  www.domini.com.


